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Refer to Figure 1.1 (Insert), information about whale watching and snorkelling in Tonga.

(a) State three ways that an increase in whale watching and snorkelling tours could harm the
environment of Tonga.

(b) Explain two ways the Ministry of Tourism in Tonga can minimise the negative environmental
impacts of whale-based tourism.
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(c) Explain two reasons for the importance to tourism organisations of marketing
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(d) Discuss how tour operators for whale watching and snorkelling might adapt their marketing
mix to enter the market.

[Total: 20]
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Refer to Figure 2.1 (Insert), an advertisement for New Horizons.

(@) Suggest three target markets for New Horizons.

(b) New Horizons is at the introduction stage of the product life cycle.

Describe two characteristics of the introduction stage of the product life cycle.

© Cambridge University Press & Assessment 2026 0471/22/F/M/26

L

B 1

: n

DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN



DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN

—

©C

L

* 0000800000005 * DFD

LR T . i

(d) Discuss the advantages and disadvantages of New Horizons using variable pricing for
its tours.

[Total: 20]
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Refer to Figure 3.1 (Insert), information about the increase in adventure holidays.

(@) Suggest three methods of market research used to produce the information about
adventure holidays.

(b) Explain two reasons why it is important for travel and tourism organisations to carry out
market research.

(c) Explain two ways adventure tourism organisations could adapt their product/service mix to
appeal to families with young children.
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(d) Discuss how tourism organisations have managed the social factors affecting
tourism demand.

[Total: 20]
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Refer to Figure 4.1 (Insert), information about the latest campaign of Qatar Tourism (QT).

(a) ldentify three methods of promotion used by QT.
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(d) Discuss the advantages to QT of using digital media to promote its campaigns.

[Total: 20]
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