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Refer to Figure 1.1 (Insert), information about Guernsey’s marketing campaign.

(@) (i) Define the term ‘marketing campaign’.

..................................................................................................................................... [1]
(ii) Identify two marketing methods used by the campaign ‘Find your Island feeling’.
L et e ettt et e e oo aae——eeeeeeeeeeaee——eeeeeeeeeaeatteeeeeeeeeaaaaa——eeeeeeeaaaaaaar—etaaaeeeeaannrrenes
2 et e e eeeeeeeeeeeeeaeEeeeeeeeeeeeeaaa——teteteeeeeaaanteeeteeeeeeaaannnaeeeeeeeeeaannnnreeeaaaean
[2]
(b) Explain two benefits of using journalists to showcase Guernsey’s attractions
ettt ettt et eeeee e e e eeeeeeeeeeeeaaaa—e—eeeeeeeeeaan——teeeeeeeeeaannaaeeeeeeeeeaaannaneeeeeeeeeaannnnareeaeaeeann
2 ettt et e e e oo a—e—e—eeeeeeeaea—ee—eeeeeeeeaaaaa———teeeeeeeaaahareeeteeeeeaaantraeeeeaeeeaaaanrnaraaaaaean
[4]
(c) Explain two reasons for selecting a target market when creating a marketing campaign
ettt oo e ettt e e—eeeeeeeeeeeeeeeeeeeeeeeaaeateeeeeeeeeeeaasatteeteeeeeeaaaatreeteeeeeeaaaananeeeeeeeeeaaannrrraaeaaeans
2 et eeeeeeee e e e e atee—eeeeeeeeaanaeeteteeeeeeeaaaneeeeeteeeeeaaanneeeeeeeeeeeaaannnnneeeaaeeann
[4]
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(d) Discuss how Guernsey could measure the success of their marketing campaign.

[Total: 20]
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Refer to Figure 2.1 (Insert), information about the promotion of tourism in Finland.

(a) Identify three responsibilities of regional tourism organisations.

(b) Explain two reasons why sharing customer experiences is important for
tourism organisations.
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(d) Discuss how marketing campaigns could be used to improve customer retention.

[Total: 20]
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Refer to Figure 3.1 (Insert), a press release about Saudi Arabia’s new resort, Trojena.

(a) Identify three winter activities at Trojena.
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(d) Discuss the importance of market segmentation to tourism organisations.

[Total: 20]
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Refer to Figure 4.1 (Insert), information about wellbeing tourism.

(a) Identify three benefits of wellbeing tourism.

(b) Explain two products hotels could include in their packages to increase the demand from
wellbeing tourists.
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(d) Discuss how social media can be used to promote special interest resorts.

[Total: 20]
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