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Refer to Figure 1.1 (Insert), information about Tourism Ireland’s marketing plan.

(a) Identify three target markets that Tourism Ireland’s marketing plan is aimed at.

(b) Explain two ways that digital marketing has been included in Tourism Ireland’s
marketing plan.
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(d) Discuss the ways external factors influence Tourism Ireland’s marketing plan.

[Total: 20]
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Refer to Figure 2.1 (Insert), information about Oasis Tours and oleotourism.

(a) Identify three economic benefits that oleotourism brings to rural areas.

(b) Explain two ways that Oasis Tours can use market segmentation and targeting to encourage
tourists all year.

[4]
(c) Explain two pricing policies that would be suitable for oleotourism
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(d) Discuss the benefits oleotourism brings to local communities.

[Total: 20]
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Refer to Figure 3.1 (Insert), information about tourism in Jersey and a graph of the reasons why
people visit Jersey.

(a) ldentify three reasons why tourists are likely to visit Jersey.

(c) Explain two market research methods that could be used to monitor visitor experience for
improving future marketing strategies.
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(d) Discuss how seasonal variations can affect the number of tourists who visit destinations.

[Total: 20]
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Refer to Figure 4.1 (Insert), information about the use of technology by the Peninsular
Hotel Group.

(a) Identify three types of technology being used in a Peninsular Hotel.
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(d) Discuss the role of technology in the growth and development of travel and
tourism organisations.

[Total: 20]
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